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Introduction 
 
 

• Research suggests that low income, minority 
neighborhoods have a great density of unhealthy 
consumer products with a heavy marketing influence for 
these goods, which translates into environments that both 
promote and sustain adverse health behaviors.  

 

• The limited availability of healthy foods in conjunction 
with high-density alcohol and tobacco outlets in low-
income neighborhoods may contribute to disparities in 
rates of smoking, cancer, diabetes, obesity and 
cardiovascular disease.  

 

• The 2013 New Orleans Point of Sale study aimed to 
improve the understanding of the retail environment or 
the “point of sale” in Orleans Parish as it relates to 
tobacco, alcohol and food by analyzing the relationship 
between the 4Ps (product, placement, pricing and 
promotion) of tobacco, alcohol and food in Orleans 
Parish.  

  
Methodology 

• The study population consisted of a complete census of 
465 retail stores in Orleans Parish that sell tobacco, 
alcohol, and/or food.   

 

• Six sets of data collectors visited all 465 retail stores from 
June 1, 2013 to September 1, 2013.  
 

• Ordinal probit regressions tested the association between 
the number of tobacco, alcohol, and health food outlets 
per neighborhood and neighborhood level socioeconomic 
status (SES) measured as median per capita income.  

  
Results 

• Overall, there were 424 tobacco outlets (91%), 315 
alcohol outlets (74%), & 41 stores that sold a full 
selection of healthy food (8%). 

  

• In each case, there was a statistically significant relationship between SES and access.  

 

• The number of tobacco and alcohol outlets per capita was inversely associated with neighborhood level 
SES, meaning that lower income neighborhoods had more of tobacco and alcohol outlets per capita.  

• The number of healthy food outlets was positively associated with neighborhood-level SES, meaning that 
lower income neighborhoods had a less healthy food outlets per capita. 

 
Conclusions 
 

• This preliminary analysis highlights disparities in the location of tobacco, alcohol, and healthy food outlets 
across New Orleans neighborhoods.  Future studies will investigate this relationship in greater detail, as well 
as the relationship between price, promotion and placement of tobacco, food, and alcohol across 
neighborhoods. 
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